
Client Goals
Alpha PR was hired with the purpose of increasing brand awareness and student engagement within the Office of
Career and Corporate Partnerships (OCCP). Our top priority was planning and running an event that would
promote the upcoming career fair, and we implemented additional strategies to realize the client’s vision. 

Strategies
Take a Sip with OCCP 
The Alpha PR team created an event with the primary goals of promoting the upcoming career fair and
allowing students to speak with core members of the OCCP staff. During the planning period, we
determined the event would include giving students free food or beverages as a way to gain interest and
traction, and the best time would be during the day in a spot with heavy foot traffic. 

The University of Florida has over 1,000 clubs, each of which hold their own events throughout the
academic year. These events sometimes offer food, and the usual options are limited to cheese and
pepperoni pizza. To avoid falling into that cliche, the team informally surveyed friends, classmates and
other members within the firm about what they would want to see at an event. The information gathered
highlighted that the usual option of pizza felt “overdone” and would not be enticing. This led to the idea
of providing coffee. 

“Take a Sip With OCCP,” (pronounced as “o-sip”) was created to encourage students to stop during the
busiest hours of the day. The made-to-order iced beverages would bring them to the tables, and the
information provided would eventually draw them to future events and to the office for resources. 

Introductory Presentation
The Alpha PR team created a presentation that would be delivered to students in different introductory
and intermediate level classes within the CJC, as they would be the demographic who would reap the
most benefits of using the office’s resources. 

The presentation consisted of slides that told students about the OCCP, the people involved and
upcoming events. It also explained how the OCCP stood apart from other career preparation
organizations on campus, exploring what made it unique. At the end of the presentation, students were
asked to complete a pre-existing internship evaluation survey that the OCCP had been separately
promoting. Following the presentation, students participated in a Kahoot! game to test their retention of
the information. 
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Take A Sip with OCCP 
The primary target audience for this event was College of Journalism and Communications students. The
event took place at the Weimer Hall atrium on Tuesday, March 4, from 11 a.m. - 2 p.m. as a way to
promote the in-person career fair on March 6. The attendance goal was 40-50 students. 

Promotional materials included a series of graphics to be posted on Instagram. Take a Sip with OCCP was
also promoted through the introductory presentations. 

The team created a budget list, which categorized all required materials by item, quantity, brand and
price. This list included every item to be bought in-store, as well as a list of additional supplies that would
be outsourced. The team was given a budget of $275, which allotted enough room for any unanticipated
expenses. One day before the event, the team met with the OCCP’s director and outreach coordinator to
discuss day-of coordination and setup. 

Introductory Presentation
The creation of this presentation served as the team’s opportunity to answer commonly asked questions
and provide essential knowledge about the OCCP to students at varying points in their academic careers.
To attend classes as a guest speaker, members of the Alpha PR team created a list of essential classes
within each major of the CJC, with a primary focus on introductory classes and courses with a higher
volume of students. Some of these classes included Intro to Media (MMC 1009), Principles of PR (PUR
3000) and Reporting (JOU3101). The goal with this presentation was to reach 300 students. 

Take A Sip with OCCP
The offered food and beverage options included all the necessary components to create a custom coffee
bar: fresh coffee from Krispy Kreme, sweeteners, syrups and milk alternatives. There were also beverage
alternatives for those who don’t drink coffee, including sweet tea, chai, matcha and lemonade. For food
options, the team swapped pizza for cookies and platters of assorted croissants. 

One hour before the start of the event, at 10 a.m., the Alpha PR team arrived to set up tables, food,
beverages and promotional materials. There were two tables in use for the event — the first, which was
run by the Alpha PR team, had all the food and beverages. The other, which was run by core members of
the OCCP staff, had printed flyers and information sheets for students to read and take home. 

The ends of each table had a printed out graphic with a QR code that led to a Google Form that asked for
each person’s name, major, graduation year and UF email. Students were asked to fill out the form as a
way to accurately track attendance. 

Introductory Presentation
Presentations were completed in seven classes over several weeks. The first round of presentations
began Feb. 25, 2025, and the final presentation was March 11, 2025. In total, the Alpha PR team
attended seven classes taught by Christine Bucan, Thomas Garvey and Patrick Ford as guest speakers.
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Class Class Size Kahoot! Participants

Principles of Public Relations — PUR 3000 141 42

Fashion PR — PUR 4243 38 14

Introduction to Media and Communications — MMC 1009
(Freshman + Transfer)

109 79

Introduction to Media and Communications — MMC 1009
(Seniors)

40 18

Crisis Communications — PUR 4400C 19 18

Corporate Communications Essentials — PUR 4204 14 14

Corporate Reputation — PUR 4611 18 16

Total Reach: 379 Students 201 Participants

At the end of each presentation, the professors informed their students that a PDF would be available
for them to read and seek the resources offered by the OCCP.

The OCCP set out with two primary goals, which were to increase brand awareness among CJC students
and drive attendance to the Spring 2025 Career Fair. To meet this challenge, our team executed a
strategic communications plan anchored by in-class presentations and a college-wide activation event. 

The creation and implementation of the introductory presentation was created with the intention of
reaching 300 students. Through its delivery across a total of seven classes, The Alpha PR team was able
to surpass that goal by about 126%.

Take a Sip with OCCP, a first-of-its kind event for the OCCP, was intended to reach between 40-50
students. The Alpha PR team and OCCP were able to exceed expectations by 125% while spending only
80% of the total budget.

Target Actual

Students reached with introductory presentation 300 375

“Take a Sip with OCCP” attendance 40-50 90

Budget $275 $227.87
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Take a Sip With OCCP
Promotional Material and Attendance Form

Cost Analysis

Work Samples
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Introductory Presentation
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